"BRIMA
" GALLUP

INTERNATIONAL

b WIN 5
GALLUP

INTERNATIONAL

HOBOTOAMLLIHO MCTPAXYBAHE

“HA CPEKATA”

00

© ¥

HoBaTa rnobanHa aHkeTa cnpoBefeHa BO NPecpeT Ha HoBaTa
rogvHa nokaxysa Aeka manute Hagexm 3a eKoHoMujaTa He ycrneBaaT ga
ro NoTUCHAT YyBCTBOTO Ha cpeka 3a HoeaTta roguHa. Kora rn npawasme
rpafaHuTe: [anu cTe CpeKkHW, WUnn He CcTe CPeKkHU?, pesynratute
nokaxkaa neka rrnobanHMOT nokasaTen Ha 4yBCTBOTO Ha cpeka e Ha
+40% wTtOo 3Haunm peka “CpekHute” (53%) ce nobpojHn of
‘HecpekHute’(13%) 3a 40 npoueHTHM noeHn. [nobanHoTo
ncTpaxyBsawe belle cnpoBedeHO O CTpaHa Ha HajroriemaTa CBeTcKa
He3aBMCHa MpeXa Ha areHuuu 3a UCTpaKyBah-€ Ha jaBHOTO MUCHEHE,
WIN-Gallup International Bo Hag 58 3emju (co noseke opg 52,913
ncnutaumum), kage OGelwe ondateH ronem Aen on HaceneHueto Ha
ceetoT. WIN - Gallup International ja cnpoBefgyBa oBaa aHkeTa cekoja
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rooamHa og 1977 roguHa. [nobanHata aHKeTa LWTO MNPEeTXOdHO ce
dooKycupalle Ha nepcrnekTuBMTe Ha €eKOHOMWjaTa, OBaa roguHa ro
agogane npawanweto 3a “‘Cpeka“. Pesyntatute ce gocta WUHTEPECHW.
UyBCTBOTO Ha cpeka 3aBUCU Of, eKOHOMCKaTa 6e3HadeXHOCT; HO YecTo
“cpekata“ ogbmeBa ga ce MOTYMHM Ha EKOHOMCKMOT MnecMmusam. Taka
wto 42% op rnobanHuTte “necMmmcTn®, KoM He ce HageBaaT Ha gobpa
ekoHoMcka 2012 roguHa, BenaT geka onwTo ce “cpekHun”. OumnrnegHo, u
NOKpaj E€KOHOMCKMOT necuMmum3amM MOBEKETO €BPOrCKM 3eMju ce BO
“cpekHaTta kyTmja”.

NcTpaxyBaweTo UCTO Taka YyTBPAU AeKa BO 3eMjUTe KOU ce MadvaT ga ce
nckayat Ha rnobanHaTa eKOHOMCKa cKana nMa MHOry “HecpekHu” nyfre.
Taka wTO cpekata Bo KnHa e peudncum Ha nonoBuHa opf rrnobanHuoTt
npocek u nsHecysa +25%.

Hacnpotn ekoHomckuTe notewkotun +55% oa LnaHumTe ce CpekHw.
Moxebn 4yyBCTBOTO [fJa ce 0Ouge “cpekeH® e U KynTyporoLlka

KapakTepucTmkal

Cnopeg rnobanHuot 6apomeTap 3a “cpeka“ Ha WIN-Gallup International,
53% opa vcnuTtaHuuMTe BO CBETOT BenaT [eKa ce 4YyBCTBYyBaaT CPEeKHU
poneka 13% BenaT geka ce JyyBcTByBaaT “‘HecpekHu®. Opyrute 31%
Benat geka Tue ce “HUTY CpekHW HUTy HecpekHun®, pogeka 3% He

oArosopuja.

MakegoHuja nNpakTU4YHO Ce MnokronyBa cO rnobanHMOT nokasaten Ha
cpekaTa +39% ( 48% opn ucnutaHMuuTe pekre geka ce cpekHun, 9% neka
ce HecpekHU, 41% ce HWUTY CpekHn HUTY HecpekHn a 1% He ce

nsjacHune).
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LUTO ' NPABU NYIFETO OA CE YYCTBYBAAT CPEKHU?

Tewko e ga ce yTBpAM LUTO TOYHO MM nNpaBu nyreto cpekHn. Moxebu He
nocton gedHUTUBEH OAroBOpP, cenak rrnobanHarta aHkeTa HM OTKpMBa

MHTEPECHUN HaoaN.

OOHOCUTE CO BJIUCKUTE NYIE HOCAT CPEKA, A HE
NAPUTE

AHkeTaTa koja 6Gewe crnpoBegeHa BO 58 3emju NOKpUBaAjKM O
NoronemuoT Aen o4 CBETCKOTO HacerieHne, NoKkaXKyBa Aeka o4HOCUTe co
6nuckuTe rv Npasu NyreTo ga ce YyBCTBYyBaaT CPEKHU, a He € cymaTta Ha
napu koja Tue ja 3apaboTyBaaT. Bo 3emjute kage e cnopsBefeHoO
NCTPpaXKyBak€TO Ce BKITYYEHN HAjCMpOMALLHUTE CO MpOCEeYHa roguLlHa
3apabotyBadka of nomanky og 1000 amepukaHCcku gonapu roguliHo u
HajboraTuTe Ynmn npoceyHn npuxoan ce 50 naTtm noronemun. Cenak Kora
cTaHyBa 36o0p 3a “Cpeka“ Taa e onpegeneHa Ha OgHOCOT co BnuckuTe,
BO KOj YOBEK y>KMBa BO HErOBOTO UM HEj3MHOTO ONLITECTBO.

Cnopea nctpaxysaweTo, Te BO FOpHMOT Aen of ckanata (ton 20% Bo
OfHOC Ha 3apaboTyBadkaTa), MaaT ABOjHO rnoBeke cpekHu nuua (+51%

cpeka) Bo cnopeaba co TMe BO AOMNHMOT Aen Ha ckanata (+27% cpeka).

UCTTIUTAHUUUTE HA CPEOHA BO3PACT CO NMOHUCKO
YYBCTBO HA CPEKA

[mobanHaTta aHKkeTa 3a “cpeka“ yTBpAyBa Aeka nyreto on cpegHa
Bo3pacT (o 51- oo 65 rogmMHn) nmaat NOHUCKO YyBCTBO Ha cpeka oA
+33%, cnopeneHo co Tne nog 30 roanHu (+44% cpeka) n Tme Hapg 65

rogunun (+43% cpeka).
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HEBPABOTEHUTE W TNMEH3WOHEPUTE CE NOMAIJKY
CPEKHM

[MocTon 3HavaeH nag (o4 NPOCEKOT) BO cpekaTa Kaj HeBpaboTeHuTe u
neHanoHepute. Mery HeBpaboTeHuTe cpekaTta € Ha camo +20% Ha
nomarky of nofioBMHa of HaLWOHAMHNOT NPOCEK; Mery NEH3NOHNUPAHOTO

HaceneHue cpekata e Ha +34%.

CE YMHU OEKA “BEPATA“ HOCU CPEKA

NcTpaxyBaweTo noHaTaMy MOKaXyBa Aeka Tue WTo TBpAaT Aeka
‘HemaaTt penurpja® mMmMaaT MNOHMUCKO YYBCTBO Ha cpeka +27% BO
cnopeaba co OHME CO pPenurMo3HM BepyBaha, MEry Kou cpekaTta e
oB6MYHO noBMCcOKO, M Toa Kaj Katonunuute +54%, kaj lNpoTectaHTuTe
+54%, EBpeute +50%, Mycnumannte +42%, WHpycnte +43%. Camo
egHa Bepcka rpyna [lpaBocnaBHuTe XpuUCTWjaHM uMMaaT MNOHUCKU

pes3ynrtatn o4 NPOCEKOT, Mery HUB YyBCTBOTO Ha cpeka e +28%.

OATNU MOCTON KYNTYPA HA CPEKATA?

Moxebu [a; MNogatoumte nokaxkyBaaT AeKa M NoKpaj Toa wTo 3anagHa
EBpona e 3agq AmMepuka BO OOHOC Ha Hagexute 3a €KOHOMCKMU
npocnepuTeT, pe3ynTtatute 3a cpeka Ha EBponejuute a nocebHo
lLinaHuMTe ce MHory noBucokn. Pesyntatute Ha Cpekata Ha CeBepHa
Amepuka e +31% BO cnopegba co +50% Ha 3anagHa EBpona, a
pesyntaTtoT 3a Cpeka Ha ekoHomckute necummnctun LWnaHumte e +55%.
AdpukaHunTe BO UenuHa nmaat +66% Ha cpeka a ucnutaHuuuTte on

JTatnHcka Amepunka +63%.
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Bo MakegoHuja wucTpaxyBaweTo 6ewe cnposegeHo o BPUMA
MakeooHckn 4neH Ha Gallup International. AHkeTMpaweTo 6Gelle
cnposegeHo on 18-27 HoewmBpu 2011 roguHa Ha Teputopujata Ha
Penybnnka MakegoHnja Ha 1209 wucnvtaHMum CO  HaUMOHAIHO
pernpeseHTaTMBEH MPUMEPOK, Nnue-B-nnue BO OAOMOT Ha UCMUTAHUKOT.
MapruHaTta Ha rpewwka e +/- 2.8% co 95% HuBO Ha gosepba.

OnwTtu ycnoewu : Gallup International Association unu HejanHuTe YneHkn He ce noBp3aHu co Gallup
Inc., co ceguwTe BOo BawwnHrtoH [C koja noBeke He e uneH Ha Gallup International Association.
Gallup International Association He npudaka ogroBOPHOCT 3a APYrM aHKETU HAa jaBHOTO MUCIEH-E
OCBEeH 3a conctBeHuTe. Hawwute wuctpaxyBawa uenocHo npunafaat Ha Gallup International (He
Gallup wnm Gallup Poll). 3a noHatamowHu petanu Bugete ro BebG-cajtoT: www.Gallup-
international.com
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Country

Contact

Summary Chart on Methods

Matthew.Warshaw@acsor-

Company

Data
weighted?

Size

Fieldwork
Dates

Afghanistan Matthew Warshaw ACSOR-Surveys Face to face National Yes 1,031 Nov 25 - Dec 2
surveys.com
Argentina Gerardo TufidénCorti g.tunon@ibopeinteligencia.com.ar gBEPE Inteligencia Telephone Urban No 1002 Nov 7-Nov 17
Armenia Aram Navasardyan ama@netsys.am MPG Telephone National No 500 Dec 22-Dec26
. . . Osterreichisches .

Austria Ingrid Lusk i.lusk@gallup.at Gallup Institut Face to face National Yes 1000 Nov16-Dec 7

Australia Peter Kenny Peter.Kenny@cbr.com.au gglsn;:;cirunton Online National Yes 1040 Dec 12 - Dec 13
SIAR Research

Azerbaijan Ashraf Hajiyev Ashraf.Hajiyev@siar.az and Consulting Face to face Urban No 510 Dec 2 - Dec 12
Group

Belgium DetournayArther Adetournay@dedicated.be Dedicated Reserch Telephone National Yes 528 Nov 29-Dec 10

Bosnia Aida Hadziavdic- AIDA HADZIAVDIC@MIB.BA MARECO INDEX | rojohone | National No 1000 | Nov 10-Nov 18

Begovic BOSNIA
Brazil Eduardo Azevedo Eduardo.azevedo@ibope.com.br IBOPE Inteligéncia | Face to face National No 2002 Dec 08 -Dec12
Bulgaria Mila Grigorova . BBSS G_aIIup Face to face National Yes 997 Nov 4 - Nov 10
m.grigorova@gallup-bbss.com International
Cameroon Yaptie Placide Pyaptie@-africa.com -CI;NSRMS Face to face Yes 504 Oct29 - Nov 5
ameroun

Canada Sarah Weill sweill@legermarketing.com Leger Marketing Online National Yes 1003 Nov 22-Nov 29

China Zhou Xin zhouxin@comrc.com.cn gsriﬁeﬁ?jamh Online National Yes 500 Nov 28 - Dec 8

Colombia Jaime Arteaga jarteaga@cnccol.com CNC Online Urban No 606 Dec 1-Dec 6

Czech Republic | Jan Trojacek trojacek@mareco.cz Mareco s.r.o. Face to face National Yes 1000 Nov 16-Nov 28

Denmark Roger Elsted roger.elsted@dma-research.com DMA/Research Online National Yes 506 Dec 2 - Dec 8

Fiji Tim Wilson tim@tebbuttresearch.com Tebbutt Research | Face to face Urban Yes 1000 Dec 16-Dec20

Ecuador Nancy Cordova Nancy.cordova@cedatos.com CEDATOS Face to face National Yes 400 Nov, 2011
RADA Research &

Egypt Laila Guindy laila.guindy@rada.com.eg Public Relations Face to face Urban Yes 1000 Nov 4-Nov 13
Co.

Finland Mr Jari Pajunen jari.pajunen@taloustutkimus.fi Taloustutkimus Oy | Face to face National Yes 984 Nov 6 - Nov 21

France Céline Bracq celine.bracg@bva.fr BVA Online National Yes 1671 Dec 2-Dec 3-Dec 4

Georgian Opinion
Georgia Merab Pachulia mpachulia@gorbi.com Research Business Face to face National No 1000 Dec 10-Dec19

International
(GORBI)
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Germany Johannes Huxoll johannes.huxoll@tns-emnid.com TNS Emnid Telephone National Yes 502 9-Dec
Ghana Femi Laoye olaoye@rms-africa.com TNS RMS Ghana Face to face National No 1500 Nov 7-Nov 22
Hong Kong Christy Szeto christy.szeto@csg-worldwide.com g?gj:mer Search Telephone Urban Yes 500 Nov 24 - Dec 11
Iceland Sigrun Drifa Jonsdéttir | sigrun.drifa.jonsdottir@capacent.is Capacent Gallup Online National Yes 1350 Nov 24 - Dec 2
India YashwantDeshmukh yashwant@teamcvoter.com CVot.er News Telephone National Yes 1091 Dec 3 - Dec 10
Services Pvt. Ltd.
Iraq Mungith Dagher mungith_daghir@iiacss.org IIACSS Face to face Urban Yes 1000 Nov 20 - Dec 2
Ireland Slqegd Moopey/ smegd.mqoney@redcresearch.!e/ RED C‘ Research & Online National Yes 1001 Dec 2-Dec 11
Roisin O’Coineen roisin.ocoineen@redcresearch.ie Marketing Ltd
Italy Paolo Colombo paolo.colombo@doxa.it Doxa Face to face National Yes 987 Nov 21-Dec 4
. . Nippon Research Self .
Japan Hisako Kumada kumada@nrc.co.jp Center, Ltd. Administered National Yes 1200 Nov 2 - Nov 14
Kenya Margit Cleveland Infinite Insight Face to face National Yes 1,000 Oct 26 - Nov 05
margit@infiniteinsight.net
Lebanon SelimSaad s.saad@reachmass.com REACH S.A.L Telephone National No 500 Nov, 2011
Lithuania Renata Sevcoviené renata.sevcoviene@rait.It RAIT Ltd. Face to face National Yes 1026 Dec 05-Dec12
Macedonia Kalina Medarovska kalina@brima.com.mk BRIMA Face to face National Yes 1209 Nov 18 - Nov 27
. L o TNS RESEARCH !
Malaysia Kho Chai Kiat Chaikiat.kho@tnsglobal.com INTERNATIONAL Face to face National No 520 Nov 2 - Nov 30
Netherlands Imre van Rooijen i.van.rooijen@marketresponse.nl MarketResponse Telephone National Yes 500 Nov 14-Nov 21
Nigeria Josiah Kimanzi jkimanzi@rms-africa.com TNS RMS Nigeria Face to face Urban No 1,049 Nov 4-Nov 31
Pakistan Fatima, Idrees (Ms.) fatima.idrees@gallup.com.pk Gallup Pakistan Face to face National Yes 2705 Dec 27 - Dec 3
Palestinian Center
Palestine Nabil Kukali dr.kukali@pcpo.org for Public Opinion Face to face National No 626 Nov 29 - Dec 8
(PCPO)
Republic of Ivanisheva Natal Ivanisheva.N@romi Romi Face to f National N 1086 | Nov 30-Dec 12
Moldova vanisheva Natalya vanisheva.N@romir.ru omir ace to face ationa o ov 30 - Dec
. Datum .
Peru Gustavo Yrala gyrala@datum.com.pe Internacional S.A. Face to face National No 1207 Dec 8 - Dec 10
Romania Lucian Rotariu lucian.rotariu@csop.ro T.N.S. C.S.0.P Face to face National Yes 1050 Nov 26-Dec 5
Russia Ivanisheva Natalya Ivanisheva.N@romir.ru Romir online Urban Yes 1000 Dec 25 - Dec 28
Saudi Arabia Mohammad M. Aayed | m.aayed@parc-ksa.com PARC Telephone Urban No 502 Nov. 2011
Serbia Petar Krstic petar.krstic@tnsmediumgallup.co.rs 'Cl;l\alﬁulr\;ledlum Face to face National Yes 1037 Nov 3-Nov 8
Patson Gasura, Diana | patson@topliners.co.za, Tooline Research
South Africa Nyarirangwe & diana@topliners.co.za & pir Face to face National Yes 200 Dec 2 - Dec 6
; Solutions (TRS)
Florence Ndanga Florence@topliners.co.za
South Korea Hyunjeong Jung hjujung@gallup.co.kr Gallup Korea Face to face National Yes 1,524 Nov 18-Dec 6
South Sudan Margit Cleveland margit@infiniteinsight.net Infinite Insight Face to face National Yes 1,020 Nov 5 - Dec 6
Spain Car!os Cla_vero / car_los.cla\_/ero@l_nstlFutodym.es / Instituto DYM Face to face National Yes 1146 Nov 17-Dec 6
Luciano Miguel luciano.miguel@institutodym.es
Sweden Johan Lilliecreutz johan.lilliecreutz@cmaresearch.se CMA Research AB Online National No 501 Nov 9-Nov 11
Switzerland Barbara Schumacher Barbara.schumacher@isopublic.ch ISOPUBLIC AG Face to face National Yes 507 Nov 23 - Dec 5
- . EMRHOD )
Tunisia Nabil Belaam emrhod@gnet.tn INTERNATIONAL Face to face National No 500 Nov 24-Dec 2
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Turkey Berya Degerli / Esra d.dege'rll@barem.com.tr Barem Research Telephone National Yes 1031 Dec 6 - Dec 12
algic /e.dalgic@barem.com.tr
Ukraine Ilvanisheva Natalya Ivanisheva.N@romir.ru Romir Face to face National Yes 1,013 Nov 22 - Dec 4
USA Cindy Kaminski ckaminski@trig-us.com TRIG online National Yes 1002 Nov 22-Nov 29
Uzbekistan Ivanisheva Natalya Ivanisheva.N@romir.ru Romir Face to face Urban No 500 Nov 16-Dec 6
Vietnam Tran Nguyen My Dung | dung_tnm@irl-hcm.com.vn ggsggrlgﬁ Limited Face to face National Yes 500 Nov 1 - Nov 09
Summary: 1-  Total Countries: 58 (n=52,913)
2-  Mode of Interview: a. Fact to Face: Countries 35 (n=34,320)
b. Telephone: Countries 13 (n=11,384)
c. Online: Countries 10 (n=7,156)
3-  Coverage: National: Countries 46 (n=43,690)
Urban only: Countries 12 (n=9,173)
4-  Field Work Dates: November —-December, 2011

*  The data for South Sudan arrived at the last minute. It has been added in the Summary Table. The remaining Report will be updated accordingly in the next Draft.

Disclaimer: Gallup International Association or its members are not related to Gallup Inc., headquartered in Washington D.C which is no longer a member of Gallup International Association. Gallup

International Association does not accept responsibility for opinion polling other than its own. We require that our surveys be credited fully as Gallup International (not Gallup or Gallup Poll). For
further details see website: www.Gallup-international.com
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